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According to the UNESCO the translation and promotion of local languages supports cultural
and  linguistic  diversity,  and  provides  a  basis  for  the  social,  economic  and  cultural  life.
However, the globalization of digital media is having a direct and negative impact on minority
languages  and  cultural  diversity.  According  to  Eurolang,  in  Europe  there  are  60  minority
languages and  50  million  people  (10  % of  European population)  communicate  through a
minority  language.  In  this  context,  community  media  play  an  essential  role  for  these
populations by consolidating the perception of  belonging to a group,  becoming spaces for
providing information and for the expression of local or regional sensitivities. It also fulfils an
educational  and cultural  aim,  as it  preserves  the local  identity of  the native language and
culture in a contemporary context. Therefore, community media can be social technologies
that reinforce pluralism and diversity, not only through the production of radio content, but
through  democratic  and  participatory  processes  that  support  and  reinforce  the  European
identity and cultural wealth through the use and promotion of minority languages in Europe. 

This paper presents a general overview of an European Project conducted by the European
branch of AMARC (World Association of Community Media Broadcasters) aimed to study the
effective exercise of the right to access radio and television for minority groups in Europe.
Secondly, with the purpose of creating a European network of community radio broadcasting
in minority languages, the project will develop an “Mapping of European community radios”, a
database  of  community  broadcasters  in  regions  with  linguistic  and  cultural  diversity.
Therefore,  the  project  provide  qualitative  data  regarding  to  experiences,  knowledges  and
social  learning processes that emerge from the participation of  civil  society in community
media.  The  outgoing  project  will  analyse  the  different  practices  developed  in  community
radio;  study its impact and educational potential;  and create a “tool-box” for learning and
dissemination of the intellectual outcomes of the project. Finally, we will promote the creation
of a new European network of community media in minority languages in order to work in
synergy to promote local languages and cultures within Europe . 
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This article presents the results of the research project “Youth and Third Media Sector” funded

by the Spanish Foundation “Centro Reina Sofía sobre Adolescencia y Juventud (2014-2015). 
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